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Influencing Factors in E-commerce Platform Export and Its Spillover Effect
—A Research Based on Consumer Keyword Searching
MA Shuzhong PU Fangqing

Abstract: On cross-border e-commerce platforms, consumers’ fragmented demands
are revealed by their various keyword searches. Consumers who search for the same key-
words have similar demands for products, therefore forming a specific segmented mar-
ket. From the perspective of segmented markets divided by keywords, in addition to prod-
uct price and rating, we take product ranking into consideration to analyze the influencing
factors in e-commerce platform export. Due to the cross-selling conduct on cross-border
e-commerce platforms, we also analyze the spillover effect of the influencing factors on the
export of other goods from the same enterprises. The empirical results show that the reduc-
tion in price, promotion in rating and ranking can increase not only the export of segmen-
ted market, but also the export of other goods, in which the influence of promotion in
ranking in realized by increases of clicks and purchase willingness. In addition, in seg-
mented markets where consumers have brand preference or a clear purchase goal, the in-
fluence of ranking is weakened to varying degrees. When a product more closely matches a
consumers’ demands, the effect of ranking on its export becomes greater.

Keywords : Cross-border E-commerce Platform; Keyword Search; Market Segment;
Search Ranking; Spillover Effect
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